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Pextop FBY ')lfl% ‘iHPHO/éZZm 1. Cvunncknit
e 29.10.2021 .
Mnan pa6orur TBY IO «Yenabunckuii HHCTHTYT PasBUTHA npodeccHonanbuore obpasosamms» na HOABPE 2021 rona
Monegensunxk Bropauk Cpena Yerpepr IIsTunna
8 9 10 11 12
I. Npensammra HAP AIITKIIN) 1. IlpeazawnTa HAP JIIIII(31H) 1. Ilpeazauirra UAP ATITI(I1I1) 1. Yvacmuefcnuxepni) ¢ 1. AITTIIT) rpNeSTIK
rpNeZ B CIT «Counansho- rpNe2MIQO «Meroguka rpNe2BIK CI «CounansHo- ceMunape-npakmitKyme no «OcofeHHOCTE peanH3alim

nejarorHueckan nofuepKLa
ofy4alonxcs B npouecce
couHanuzauumy, « Teopus u
METOJIHKA [pPEnoJaBaHHA OCHOB
GezonacHocTH
SKH3IHEIeATENEHOCTHY, ayll. 303,
13.00

2. AITI(ITK) rpNeSTIK
«Oco0eHHOCTH pealTH3anKHH
axryamuposanutix OIrOC CII0
no TOI-50»

3. Obaacmiodt kelrype cpedit
npodreccronatbitblx
oOpazosamensielx op2anieIanyi 1
oBpazoeamensibIX opzani3aui
golcHiezo 00PaA3OBANN 1A AYHIUYIO
npozpasy (ceod seponpusmuii)
g cipepe npodhunarmuru
NAPROMaHuNn i
HAPKORPECHIYINOCHIN

4. Obaacmnoit konkype «Tyuini
INCKmponisili o0pazogamenvhslil
pecypc oan HHOO - 2021»

5. Qbnacninoii KOUKypc
«Coyuanvirsiii napmnep
obpazoeatiuan

6. Paspabomra npozpasael u
HPOSE()EHIIB COYUOQROZNYEeCKOo20
HCCACO0GAHUA HO GONPOCAM
Meduaberonacrocmu Onn
npedcmagumencii pOORMeNbCKozo
coobwecnea Yenabuneron
obracmu

7. Monumopunz coynansuvix cemei
C HOMOWLIO CHEYHATUIUDOBANHO20
ITQ Brand Analytics, TargetHunter

podhEeCCHOHANBHOTO 00yYeHNAY,
ayn. 303, 13.00

2, JTTI{TIK) rpNeSTIK
«QcoGeHHOCTH PeANH3ALHK
akTyanusuposanHeix PIOC CIIO
1o TOTT-50»

3. Obaacmnoii kourypce cpeon
npogeccuonanbubly
00pazosamensHbIX OPZANNIANNIE 1
06pal0e@IMENLHBIX OPIAHHIALUIL
@bICHC20 0BpaAIOeanIA Hd AYHIHYIO
npozpamamy (ceod Meponpuantl)
8 cifrepe npogrenarmuki
HAPROMATTN U
HAPRONPECHIYIHOCIHI

4. Qbnacmnoit konkype «/Tyuninii
IEKMPONTbii ofpazosamenbtsii
pecype oaa HOO — 2021»

5. Obracmuoeii KOHKype
«Conyuansistil napmuep
obpazoeanun»

6. Paspalomxa npozpamanl u
nposedenne COYONORUNECKOZ0
HCCAEQOBAHNA HO BONPOCAM
seduabesonacnocmu Ona
npedcmagumenett poOumenbeKo20
coobutecmsa HYenabunsroi
obracmu

7. Monumopune coyuansherx ceneii
¢ HOMONILIO CHEYUARUIUPOGANHOZO
O Brand Analytics, TargetHunter
8. Hanpasaentie sinaneniolx
Humepnem-pecypcos
decmpyKmugHD20 Xapaxinepa na
BrokupoeKy uepes gredepaisiyio
thopmy ¥npagaenus

NeJaroriieckas NoLnepkKa
obyHaIoIMHXCA B TIpoLECcce
counazauuy, «Teopus 0
METOAMKA TIPENOAABAHHUA OCHOB
0e30MacHOCTH KHIHEOEATENBHOCTI,
ayn. 303, 13.00

2. AITITIK) rpMNeSTIK
«OcoBEHHOCTH peamn3ali
axTyanuzapoeaunnix GIOC CIHO no
TOIM-50»

3. JHI(NK) rpNe7TIK «Copepxanne
u TexHonors peannsanui Groc
ClO» (npenoaanateny CIIN)

4. lnarnoctrKa NpodhecCHOHATLHBIX
AE(HUHTOR NeAAroruYeckHx
paboTaixos 1TOO, npoxoasnnix
NORBLILIEHHE KBANH(BHKALNH B
HWretuTYTe (rpynna 7 TIK)

5. Obnacmnaeii KouKypc cpedu
npogeccHoORanbIbBIX
DOpaOSAINELIBIX OPZANUIANIIL Ut
oOpaIPEAMENLIYIX OPZURUIQL I
GBICHIEZ0 OOPA3OBANIA HA JYHIUYIO
npozpamamy (ceod Meponpuanuiil) ¢
cerepe npOMUAGKRINKR HAPKOMAHNUU
H HAPKONPECMYNROCII

6. Gbnacmuioii konrypc «/Iyuniuii
LIEKMponblil 06pazgeamensnbtil
pecype oaa IT00 - 2021»

7. Obnacmnoit konrypc
«CoRuarbubIi napmuep
obpazesanuan

8. Paspabomxa npozpamatst u
ApO8EQEHUE CORORDZUYECKOZO
uccredosanus HO 6ORPOCaM
Meduabezpnacnocmiu Oas

GONPOCAM HPOPUAAKIUKY
CYHNUOLTLHOZ0 NOBECOCHNR &
obpazoeamensuoil cpede Ha baie
MBY «lleump
npoPuUATKIMIYECKOZ0
conpoeodicoennn « KOMITAC»
Admunucmpanis 20podi
Yenatuncka, 10.00

2. Mpenzamura HAP OTIT{IIID
rpNe2 B CI1 «Coumansho-
[efaroryyeckas nogaepxKKa
obyyalouHxcs B nmpouecce
colmanuzalumumy, «Teopna 1
METOAHKA NPEeNoLaABAHNA OCHOB
6e30MacHOCTH
HAZHEAEATENLHOCTHY, aya. 303,
13.00

3. OII{ITIC) rpNeSTIK
«OcobenHocTi peanuzanmun
axTyanninposanuelx OTOC CIIO
no TOIT-50»

4. ANTHITK) rpNe7TIK
«Coaepxanue 1 TEXHONOMHA
peanuzauuy GIrOC ClIOy»
(npenoparatenu CI1J)}

5. MunaruocTka
npodeccHOHATEHBLX AeUNTOR
neparormeckux paboTHKOB
HOOQ, npoxongmmx nospiileHte
KBATHDHKAINH B HHCTHTYTE
(rpynna 7 [K)

6. Obaacmnoll Kenkype cpedu
HpogreccuonanbHbIX
0BpaA306aMERLRYIX OPzanU3aLIil it
o0pazoeamensieIX opeandaniii
gbICiiez0 OBpaI0EANIA Nd APHIIYIO

akTyanusuposasnsix GTOC CIO
no TOIN-50» 3K3AMEH

2. ATII{ITK) rpNe7ITK
«Conepxanie 1§ TEXHONOTHA
peanmsauy OrocC CITO»
(npenoaararenn CIJI)

3. Obnaemneii Kenkype cpedu
npoipeccuonansiisix
00pazosamMenbHbIX OP2ARN3ANIIT U
o0pa3eeuMEnbHbIX OP2ANN3AIIIT
guiciiezo 00pazoeania Ha AyHinymn
HpoZpaMMy (C600 meponpusntiii)
8 cihepe npodiuaarmuxu
HAPKOMANLN 1
RaApRONpecmynLocmn

4. Obaracminol Kourype «JIyunuii
ACKMPONILEIT 0OPaA3OCMMentioll
pecype dan I1OQ — 2021»

5. Obaacnuioli Koikypc
«Connaonslii nupntiep
obparesanuay

6. Puspabomxa npozpammir
npogedenue COYUOAOZNNECKDZO
UCCReO08ANUA HO BONPACAM
sednabesonacrocmu O
npedcmagumeneil pOOUMERbERo20
coobryecmea Yeanburckoi
obaacmi

7. Monumopunz coyuansiivlx cemei
C NOMONYbIO CHEYUATNIUPOBAHIIOZ0
110 Brand Analytics, TargetHunter
8. Hanpagnenue suiaenenniotx
Humepuem-pecypcog
decHIpYKMUGHOZ0 XapaKmepa na
Groxuposky depes gredepansryto
gropmy Ynpaanenus

Y




8. Hanpagnenue guisenennux
Humepnem-pecypcos
QECIPYKMUGH 20 XAPAKMEPA HA
Orokuposky 1epes dhedepanbiyio
chopaty ¥Ynpagnenua
Pocrxomnadiopa

Pocrosnadzopa

npedcmagumensit peONMENBCKO20
coobuecmea Henabuncxol obnacmu
9. Monwumopunz coyuanvhex cemei ¢
nOMONj6I0 cheyuarusuposarozo 10
Brand Analvtics, TargetHunter

10. Hanpasneiue guirgienioix
Humepnem-pecypcos
QeCmpPYKINUGHO20 XAPAKMEPA Ha
Broxupogky uepes gredepatoHyio
ropay Ynpasnenus Pockomnadsopa

npozpamay (Ce00 MEPONPUAIMNILI)
& cihepe HpoOPUIAGKIMIKIL
HAPROMAHII H '
HOPRONPECIYNHOCHI

7. Obracmuodi kenxype «Iyuniuii
INEKMPORNBIR 00pazeeamensislii
pecype daa 100 - 2021»

8. Obnacinnoit konrype
«Conuarnnnstit napmep
08pazoeaNnay

9. Paspabonica npozpammel u
npogedeniiie CoYROROZULECKU20
uccAedosanta no GORPOCam
smeduabesonacrocmu Ona
npedcmagnmenci pooumenbeKozo
coobyecinea Yeanbunckon
obnacmu

10. Monumopune coyucneibix
cemeli ¢ NOMOUbI0
crneyuantizupocannozo 10 Brand
Analytics, TargetHunter

11. Hanpasnrenue guagnennosix
Humepuem-pecypeoa
QeCmpyKMuHOZ0 XApakmepda na
Broxuposy uepes edeparsiyio
chopagy Vapasnenusn
Pucrxomnadzopa

Pacronnaozopa

Mmom om0 XD W

15

1. OTITI(ITK) rpNe7NIK
«CogepxanKie 4 TeXHOAOIHA
peazaunn GFOC CiO»
{npenonararenn CIJT)

2. ATIT{ITK) rpNe8ITK
«HHHOBALMOHHBIE NEJATOTHYECKHE
TEXHONOIMHK B YCIOBHAX
peannsaunn BIroC»
(npenosasatenn EHLY)

3. Inarnoctika
npodecCHOHANEHLIX JeQHIHTOB
nesarorHueckyux paboTHHKOR
ITOO, npoxoadmux NOBbIIEHHE
KBATMPHKANNY B MHCTRTYTE
{rpynna 8 [1K)

4. Qdnacmnoit konrype «/Iyunit
2AEKMpPOHnbIE obpaloeamentnsiil
pecype oas IHTOO - 2021»

16

1. 3acevanue obnacmitozo Cosemn
RO HAYYHO-MEMOOUYECKOTE U
HHIOGQUUONNON OCAMENLIOCINK 8
npoeccronananon obpasoeanuu
Seanunckon odaacmu na baze
FBHOY «Koneiickui
HOAUMECHIIYECKH T KOAREOMNC UM,
C.B. Xoxpaxosan, 11.00

2. ANI(ITK) rpNe7MK
((CO}IBP}KHHHB H TEXHONOIHR
peanmzanuu Oroc Cilo»
(npenonasatenu CIT)

3. ANII(ITK) rpNe8ITK
«MHHOBAIIHOHHBIE NEAArOrHYECKHE
TEXHOJIOTHH B YCAOBHAX
peanizauuu GIOCy
(npenonaraTenu EHLD)

4. JIMT(NK) «Togroroska

17

1. Jaceoanue OMQO
npenodasameneit Yre
«HIpomeriunennan 3010208 U
Juomexnonozuy, € peyuctime on-
line, ayg. 201, 14.00

2. JITIK) rpNe7HIK «Cogepranne
M Texuonorus peainzaud OI'OC
CI1O» (npenonasareny CIJT)

3. ALTICITK) rpNe8TIK
«HMHHOoBAMIIOHHbIE IEAATOTHYECKHE
TEXHONOTHH B YCAOBHAX PEaliH3aliHH
PI'OC» (npenomasateny EHILI)

4. INTKITK) «fTonrotoska
nesaroryuecknx paboTHUKOB K
peanHzaliy ¢Gpa3zosaTenbHBIX
nporpamm CIHO no TOI 30 s
uHppoBoH 00pazoBaTeNLHON cpene»
rpNeSTIK 1 cosme (nenarory [100)

18

1. Qonacmnoit nayuno-
npaKmdecKuil cemunap
«iIpasosan zpusomunocms
CIYOEnmoe KaK CPedemed
HPOHEAAKMUKI QCORUATbHBIX
nposgaenuiin, ¢ pexcusme on-line,
ayo. 406, 11.00

2. Ofnacmuoii nayyrno-
HPARIMUYCCKIU CexMunap
«Opzanuzanuonno-
MEIOOUNECKUE PCAOGHA
npogedenun F'HA» u zacedanue
OMO 3amectmumeneil dupexmopa
no YP, YIIP, ¢ pencume on-line,
ayo. 201, 13.00

3. ANTKIIK) rpNe7?I1K
«Copnepanre H TEXHONOrns
peanuzaui PIOC CO»

19

1. ATTIT) rpNe 7K
«ConepikaHie B TEXHONOTHS
peasnzaumy OLOC CITO»
(npenopasareny CIJT)

2. ATUIIK) rpNe8IIK
«MHHOBALMONHEIE NEaroTHYECKHE
TEXHOJIOTMH B YCIIOBHAX
peanuzauuy PrOC»
(npenonasareny EHLD

3. JITIIIK) «Iloarorosxa
NeNaroryueckiX paboTHHKOB K
peannzauuy obpa3oBaTenbHEIX
nporpamm CI10 o TOIT 50 8
undposoii obpazosartention
cpene» rpNeSIiK | cozms
{neparern [100)

4. Obnacmuoii konkype «/Iyuruii
JnAeKmponnsit obpazogamensisii




5. Odracmnoli Kougypc
«Conuaivnstit napmitep
obpazocanuan

6. Paspabomxa npozpammel u
npogedenne COYNOI0ZUNECKO20
HCCREA0BANUR NO BORPOCAM
seduabezonacuocmu Ons
npedcmagumenesi pOOUMERBCKO20
coobuecmaea Yensnbuicxol
obracmu

7. Monumopunz coyuansuvx cemeit
€ NOMOWbIO CHEYUAILIUDORAINGZ0
IO Brand Analvtics, TargetHunter
8. Hanpasnenue geragnemivix
Humepnem-pecypeog
decmpykmueHoz0 Xapakmepa na
Gaoxupogky wepes ghedepanvuyio
dhopay Vapasnenun

NEAarorHyeckix paGoTHHKOR K
peanu3auiy obpazosaTensHbiX
nporpams CI10 mo TOI1 50 &
undposoii obpazorarensHoil
cpene» rpNe9IIK 1 cosnin
(nemaroru [100)

5. Obnacmmueoit konrype «/lyuniui
IACKIPOIHbLL 06pAIeeamebnbit
pecypc onia IT00 — 2021 »

6. Obnacmioii KoHKypc
«Conuaibuslii napnuiep
006pazoeanay

7. Paspabomea npozpasael it
MPOGEOCHNUE COYUORDIUNLCKOZO
HCCREGOBANUA HO GONPOCAM
Meduabezonacrocmit Ons
npedcmasumenet poduMeNbekozo
coobuecmsa Heaabunckoit

S. Qbnracmuoit Konkype «Tyaani
IREKMPONItELL 06pazosamesisti
pecype 0a 1100 — 2021»

6. Qonacmneii Kourypc
«Couraenslil napmnep
oipazoeanuay

7. Paspabomea npozpasael u
npogedenie CONNORGZUECKOZ0
NCCREDOBAHILT MO GONPOCAM
Meduabesonacuocmu Ons
npedcmasumencit pOOUMENbCKO0
coobuyecmea Hennbunckoil obnacmu
8. Monumopuuz coyuanroneix cemeit ¢
ROMOIBI0 cheyuanuzuposannozo I10
Brand Analytics, TargetHunter

9. Hanpagnenue guisgiennx
Humepnem-pecypcos
GeCMpPYKINGHO20 XapaKkmepda na

(npenoaasatenu CT1JT)

4, NITIITK) rpNe8T1K

« M HHOBAUMOHHEIE NENATOTHYUECKHE
TEXHONOIHH B YCIOBUAX
peanusannn MroC»
(npenonasateny EHL)

5. AII(ITK) «IMoaroTorka
NERArorHyecKkux paboTHUKOB K
peanusaumn 00pa3oBaTeNbHbIX
nporpamy CI10 no TOIT 50 B
widposoii obpazopaTenLHof
cpeae» rpNe9f1K 1 cosns
(nepgarory ITO0)

6. Obnacmnoil konkype Iy
FTEKIMPOHNLIL 00pUI0CANenbIbIi
pecypc oasn IT00 — 2021x

7. Obnacmuoii kenxype
wCounansinlil napmiep

pecypc onin 100 - 2021»

5. Obnacmnoli Konkype
«Conuanvrstii napnicp
obpazosanuay

6. Paspabomea npozpanmer u
npoegedente COYUONOZUIECKOZO
HECTEH08AIUR HE GONPOCAM
Meduabezonacrocmn On
npedcinaguimeneli pOSUIMenbCKozo
coobmecmea Yennbunckoi
obnacmu

7. Monumopuuz coyuansnelx cemen
€ HOMOW{BIO CHEYUARUIUPOBAHNO20
FYO Brand Analytics, TargetHunter
8. Hanpasneiue aolasnennbix
Humepnem-pecypcos
deCmpYKmusHOzo Xapakinepa na
broxupoeky yepes ghedeparviyio

n 0 ok oo &

Pockomnadzapa obnacmu Baokuposry yepes pedepanviyio ofpasgeanuay Gopmy Vnpaanenun
8. Monumopunz coyuanonux cemeii | thopmy Vnpaanenusn Pockomnadzopa | 8. PaspaBomea npozpamsel u Pockomnadsopa
€ HOMOU IO CREYUATUBNPOGANIOZO HPOBEOCHIE COYNONOZNYECKRO20
ITO Brand Analytics, TargetHunter uccredos8ania no GoNpoCcant
10. Hanpaenenue guiaanennbix meduabezonachocmu 01A
Humepnem-pecypcos npedcmagumenei poOUmMenbeKozo
decmpyKkmugHozo xapakmepa Ha coobutecmaa Hengbunckoi
Broxuposky wepes hedepanviyio a6racmu
dhopry Ynpagnenun 9. Mornumopunz coyuansnolx cemer
Pocromnadsopa € NOMON{LIO CRENUAANIUPOBANNOZO
I10 Brand Analytics, TargetHunter
10. Hanpasnenue eviagnentivix
Humepnem-pecypcoa
QECMPYKINUGHO20 XAPAKMEDA Hd
BRORUPOBKY “epes gedepanvhyio
dropmy Ynpaenenun
Pockomuadsopa
22 23 24 25 26
1. JANI(TTK) rpNe7ITK 1. Yuacmne (opeanuzamops, 1. 3acedaine OMO 1. HTOI'OBAA ATTECTAUUS | 1. HMTOTOBASI ATTECTALIUS
«ConepxaHue H TEXHONOFHA atodepamopst) ¢ VI npenodacamenci JIIIAHT) rpNeZMIO AT rpNe2 BX CIT

peamzannu ®I'OC CHO»
(npenopaearem CIL)

2. JITI(ITK) rpNe8SIIK
«MHHOBaLHORHBIE NENArorHYeckHe
TEXHOMOIHH B YCIOBHAX
peanusaun GFOC»
(mpenogasarenu EHLY)

3. Odnacmuodi xkonxype «ivyiuuii

Mescoynapodiioit nayunoi
Kougiepenihii
«MEDIAOEPA3OBAHHE:
Meduasriiovennocms VS
MEQUAUIONANUAY, CCKYNUA
«llogcedneannie gupmyanvlisie
npakmuki: mpancdrepmanun
2painy peaibioe i HOGbie

obnezyMannmapnozo u CoORHATLNO-
IRONOMIMNECKO20 UK, B PENCUME
on-line, ayo. 201, 14.00

2. Yuacmnue (opzanuzamopst,
mooepamopst) ¢ VI
Mexcoynapodnoit nayunoii
Koitghepenyu
«MEDIAOBPA3OBAHHE:

«MeToanka npojdeccnonansLyore
obyuenrun», ayn. 406, 09.00

2. Obaacmudan omuemno-
ycmanogounas xKondrepenyun
OMEENCINGERNBIN 30 PEAINALIIO
Konuenyuu opzanusaruontio-
NeJAOUHECKAZO CONPOBONCOCHUR
npogecclonwiviinzo

«Coumasnbito-neaaroruyecKkan
nogaep:KKEa obyyaonixed B
npouecce CONMANMIALNND,
«Teopusa H MeToOAHKA
NpenoXapains OCHOB
6ezonacHocrn
AUIHCACHTEALHOCTIY, ayh. 406,
09.00




IAEKMPONHIBLL OOpazocamensiislii
pecype oan ITOO - 202 1n

4. Obnacmiioii konkypc
«Connansitatit napuiep
afpazaeanuay

5. Paspabomxa npozpamaiet u
nHposedeNIte COYNOADIHIECKO2Z0
uccredosanil N0 GONPOCAM
reduabezonacHocmu &
npedcmagumeieti pooUMensCrozo
coobwygecmaa Yensbunckoli
obracmu

6. Monumopunz coyuansnvix cemeti
C HOMOUfbIO CHEYHANUIHPOBAHIO20
1O Brand Analytics, TargetHunter
7. Hanpaenenue golagnenuix
Humepnem-pecypcos
QecmpyRmusHoz0 Xapakmepa na
brokuposKy wepes (hedepaibiyt
hopmy ¥npacacnus
Pocrosnadiopa

ropast cyufecmeosanun
YeAOBCKAN, 6 pexcme on-line,
10.00

2. JATITTTK) rpNe7TIK
«Conepxanue H TEXHONOTHA
peannzain ©TOC CIIO»
(npenopasatenu CITJ)

3. JnarHocTHKa
NpoeCcCHORANLILIX Ae(IITOR
nezarorHyeckix paboTHHKOR
MO0, ApoXoasILHX NOBBIIIEHHE
KBUTHPHKALMY B HHCTUTYTE
(rpynna 7 [K)

4, JINIITK) rpNe8ITK
«MHHOBALHONHDIE NEAATOTHYECKHE
TEXHONOIHH B YCIOBHAX
peaniaauuy PIOC»
(mpenonasarenn FHL)

5. JIMIKIIK) rpNe10TIK 1 coseiB
«[loaroToska nearorHieckx
PaAbOTHHKOR K peanH3alHy
o0pazoratensHeix nporpamm CI1O
no TOIT 30 8 undposoii
obpasoBatenbHOil cpee»

6. Obnracmuoti konrype «/Iyyni
IAEKMPONNDIIL ofpaseeamenvhiatii
pecype éaa 10O — 2021»

7. Qbiracautoli Koukypc
«Conuansusiil napmnep
oGpazosanisy

8. Paspabomxa npozpamaer u
HPOGEOEHHE COYUONOZUNECKOZ0
NCCReOBANNA 1O BONPOCHM
Mmeduabezondcnocmy O
nPECCMABNMERCHl POOUMENbCKOZ0
coobuiecmaa Henabuncroii
obracmu

9. Monumopunz coyuanrbheix cemelti
€ HOMOUbIO CREYUANUIUPOBAHNOZ0
110 Brand Analytics, TargetHunter
10. Hanpaanenue guagrennvix
Humepuem-pecypcos
OecmpyKIuaHO20 XapaKinepa Ha
bnoxuposxy wepes dhedepansnyio
dopmy Ynpagnenun
Pockornadzopa

Meouasrmogennoctts VS
MEQUAUIONRIUKAY, CEKKI
«lToscedneansie gupmyanntivie
NPARHIUKU: MPANCHOPMAIR
Zpanuy peansio20 I HOGbIE opMbl
CPIMECHIBOBATILA HEN0BERAN, 6
pesicune on-line, 10.00

3. ANTI(IK) rpNe7ITK «Conepxanne
W TeXHONOTHA peanizauun OIOC
CHO» (mpenoaasaresn CIJT)
IK3AMEH

4. JIuarHocTHKa NpodeccnoHanbHLIX
NeDHUHTOR NEJATOIHYECKHX
pabotHHkos [100, npoxoaswmx
NOBRIIUEHHE KBANH(HKALHN B
uncTuTyTe (rpynma 7 1K)

5. OIIII(ITIC) rpNe8ITK
«UHHOBAUMOHHBIE NTEAATOTHYECKHE
TEXHOMOrHH B YCIOBHAX PEasiH3aluy
dI'OC» (npenonaeatenn EHEL

6. ATTIITK) rpNelOITK 1 cosbie
«[ToaroToBKa NEAAFOTHYECKHX
pabOTHHKOB K peaii3aluy
obpasoparenpupIx nporpamy CIIO
no TOTI 50 e undposoii
obpalopaTenpHOi cpeae»

7. Obaacmnoeii keurype «/Iyunui
JNCKMPORHLIT 0DPAIOCAMENDIbI
pecype dan 100 —- 2021»

8. Otuacmieit kourype
wCouteansrolit napmuep
obpazoeanny

9. Paspabomxa nposparmel 4
HPOBEOEHUE COYNONOZHTECKO20
UCCACOOBGHIE HO BONPOCAM
ateduabezonaciiocmn Ons
npedcmagumengit POOUMenbCKo20
coobwecmea Hensbuickot obracmu
10. Monumopunz coyuansheix cemei
€ NOMONBIO CREYNATUINPOBANHOZ0
11O Brand Analyties, TargetHunter
11. Hanpasnenue solagnennbix
Humeprem-pecypcos
QeCmpPYKIMUGHO20 XapaArmepa Ha
BroxupoeKy uepes Qedepanviyio
Gopaty Ynpasrenun Pocxkomnadsopa

casmoonpedeienitn o0yumonxes
Yennbuncroii onacmin, ¢
pevicusme on-line, ayo. 201, 10.00
3. 3aceoanue OMO
npenadaeaneneit YIc
«Texnonozuu mamepianogy,
«Xumuveckie IMexnoaozuuy ni
daze F'EIIOY «IOcuo-Ypanvcruil
MUOZORPOPUABHBIE KOANEOITH,
14.00

4. Yuacmue (opzanusamopst,
Modepamopbl} ¢ VI
Mencoynapoonoit nayunoft
KoHbepennuu
«MEDIAOBPA3OBAHIE:
stednaermonennocine VS
MEQUAUIONARUAY, CCKUIUA
wiloecednesnsie gupmyanbnsie
HPARIMTUKIE MpancropMaiita
2panuy PeQiLOZ0 U Hocble
ropmsi cyitecmeosanus
NenrogeRdy, ¢ pexncisme on-line,
10.00

5. ¥Yuwacmue(cnuxepsi) o
CEMURAPE-APAKNIIKYME HO
BONpOCAM RPOGHIIAKINIKY
CPHRHOMNBHOZO0 NOBCHCIHHA 6
obpaszacamensioll cpede na faze
MEY «lfenmp
HpodiAarmuieckozo
conpogoxcdenud « KOMIACy
Admunucmpanun 2opoda
Yenabuncka, 10.00

6. AMIMTIK) rpNe8TTK
«FIHHOBALMOKHLIE TEAArOrHiecKHe
TEXHONOTHH B YCIOBHAX
peamzauiu ProcCy
(npenonaeareny EHLY)

7. Ilnarsoctika
npodeccHOHANBHBIX AEQHHLHTOR
NeAaroriieckux paboTHUKOB
[TOO, npoxonAlMX NOBLILEHHE
KBanu(UKALHE B HHCTHTYTE
(rpymna 8 TTK)

8. AIM(ITK) rpNe 10TTK | co3si
«IloOroTORKA NEAArorHYecKH)

2. NTI(ITK) rpNe8T1K
«HHHOBALHOHNHLIE MEAATOrHIEcKie
TEXHOJIOTHH B YCIIOBHSX
peammzanny PIOC»
(mpenonasarenu EHL) DK3AMEH
3. AnarnocTrka
NpoheCCHOHAIBHLIX NeQHUHTOR
TefarorHieckix paboTHIKOBR
[00, npoxoaamux nossileHKe
KBanHpHKAIHH B HHCTHTYTC
(rpynna § 1K)

4. OMII(IIK) rpNeIOTIK 1 co3vis
«IloaroToBKa NeJaroTHYCCKHX
pabOTHHKOB X peanm3aliii
obpazopaTenbHbIX iporpams CTIO
no TOIT 50 B undposoii
obpazopaTenbHOH cpeaen

5. Odaacmuoi kourype «Iyunaiii
IAERMPOHIBIN 00pAIOCANICALIBI
pecype oar OO — 2021»

6. Obaacmnoli kourype
«ConuIBRbIE RApILEp
adpazoganuny

7. Paspabomxa npozparmet u
HPOBEOSHUE COYNDADZUNECKOZD
HELABHOBAHNA HO GONPOCAM
Meduabezonacrocmu 01
npedcmacumeneil podumenbeko2o
coobujecmaa Yenabunckol
obracmu

8. Monumopunz coyuarohex cemeit
€ ROMOIBIO CREHAANIUROBAHIO20
110 Brand Analytics, TargetHunter
9. Hanpagrerue guagnentex
Humepnem-pecypcos
QecmpPYRIMIGHO20 XAPAKMEpa na
Gnoxuposky yepes dedepansnyio
chopay Yapagnenus
Pocromnadsopa




pafoTHHKOR K peanrsalsi
obpazosarensusix nporpamm CINO
no TOIT 50 B undporoii
obpazoBaTentHoit cpenen

9. Odnacnuoi kourype «yvrenii
IEKMPOnHsI 06pazogamensivii
pecype onn ITO0 —~ 2021»

10. Qdaacmneii kourype
«Conuansnstii napmiep
obpazosanunn

11, Paspabomxa npozparmel u
HpOBEQEHIE COYUOROZNYECKOZO
uCCRedosanus Ho 8oNPoCaM
Meduabezonacnocmu OnR
npedcmasumenci pOONMERbCROZ0
ceobufecmea Yenabunckod
obracmu

12. Monumopunz coyuanbiox
cemet ¢ HOMOUbIO
creynanuztposannozo 110 Brand
Analytics, TargetHunter

13. Hanpasnenue auraenennbtx
Humepnem-pecypcog
JeCMPYRIMUEHO20 XapaKmepa na
Broruposiy yepes hedepaibiiyio
gopay Vnpagnenus
Pockomnadzopa

wn

moa o o
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1. ATITICTHC) rpNe6ITK 2 coswi
«lloproroeka MacTepos 11/o k
KOHKYypey «MacTep roflay (Macrepa
n/o)

2. Odracmmoii Konkype oIyt
FAEKMPORIITE 0OpA3IOEAmEnbHbIT
pecype oaa OO — 2021»

3. Ofracmmnoit kenrypc
«ConuansHblil napmep
obpazosanun»

4. Paspabonmka npozpamast 4
nApoGedenie COYUONERNYECKO20
uCCAeDOBAHUR MO BORPOCAM
sedunabezonacuocmu Ons
npedcmasumencii podumenscKozo
coobecmea Hennbuncroit
obracmu

30

1. 3aceoanue kaghedper I'BY JHO
YHPIIO «Pazeumue
00pazoeAMETbHON CHCIEMbIY,
ayo. 403, 15.00

2. ATITKITK )y rpNe6IlK 2 co3nis
«IToaroToBxa MacTepos IVO K
KoHKypey «Macrtep roga» (MacTepa
/o)

3. Odnacmneii konkype «/Tywwnii
FAEKMPoNNbLit 00pazosamebibiil
pecype onn ITOO —2621»

4. Obnacmitoit konkype
«Conuansipit napmuep
obpazosanuny

S. Monumopunz coyuanenux cemet
€ HOMONbIO CREWUANUIUPOBANNOZ0
O Brand Analytics, TargetHunter




